Al-Ghary Journal of Economic and Administrative Sciences Vol. 22 (No.2) 2026 PP. 617- 640

dui 1019 dudbaiid] ol (S k| ddno
2026 (2) aa (22) o

e & (i i3~ 5 ot | 2 i (4 o skl | o S| 599

Gt Qi |

FRCTUINUN B JE SIS
8yl A4S (Alohand! sl
Zahra.sia@univsul.edu.iq

D paliiual)
(el shaia (e e Danll Lo giia (idd 34 jladll Adlall )50 e Al jlal s ) A all oas
¢l el calaal () sa sl JaY g A 3l g A jal) cld jall g Eganll (e el BalaiuY) A (e
1YL s )5 LY slad Jsa lla) apai

fa il Adledl asgia e 1

Slee V) (Bl 4 Ay latll Adlall paal L 2

Selill ) fasiale 3

fedlanll lagin n geia e 4

¢ edaall ba ghca mdidi cliw e 5

6

¢ o Sanll L giaia maiad b 4 jladl) el 0 L

Ll e camlia jUal apil adl S e Al all Y gladl Alaie cilila) ) Jgam ol Al all il gla
pseia s llgiiall gal o) 381 ) B¢ gumm se ddlliag (Jlae V) Bl A Lgisaal) o ¢ puall Jail i g 45 sl
G haptl) s ol i) A il 8 4%ian) g ¢ A gull V) L Taaa e s s 208 A1 6 Daall b s
Sy s (5 o) 5l i IS (e £ Danl) Ll 5 Al Jo gaall Jalis) o 301 clislnad) Al g ¢y gl
) 138 3 4 el ciladlall 44 o i

i sl ep Mard] b giin oy jlail] Lodla)l s dpalidal) cilalSl)

DOI: https://doi.org/10.36325/ghjec.v22i2.21321 f

\
{ 617 ]


https://doi.org/10.36325/ghjec.v22i2.21321.
https://doi.org/10.36325/ghjec.v22i2.21321.
mailto:Zahra.sia@univsul.edu.iq

DOI:

Al-Ghary Journal of Economic and Administrative Sciences Vol. 22 (No.2) 2026 PP. 618- 640

a1y dutaluaiid] odadl (5 il oo
2026 (2) aa (22) adant

The Role of Brand in Reducing Customer Stress: Theoretical
study in marketing

D. Zahra Asad Sia Bandar
University of sulaimani
College of Commerce
Zahra.sia@univsul.edu.ig

Abstract:

This research seeks to provide a philosophical framework for the role of brands in
reducing customer stress from a marketing perspective and by using many Arabic and
English researches and studies in order to achieve the study objectives and provide
answers to its questions, which are as follows:

1. What is the concept of a brand?

2. What is the importance of brands in the business context?

3. What is meant by purchasing decisions?

4. What is the concept of customer stress?

5. What are the policies for reducing customer stress?

6.What is the role of brands in reducing customer stress?

The study attempted to reach logical answers to the study questions by seeking to
provide a conceptual framework for the brand and highlighting its importance in the
business context, discussing the topic of the consumer's purchase decision and the
concept of customer stress, which is a new topic in marketing literature, and its
importance in the strategic orientation towards simplification in marketing, and
discussing the necessary policies to reduce customer stress by evaluating the vital role
of the brand in this field.
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