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Abstract
Purpose: The paper aims to reveal the relationship and impact between marketing
capabilities through its dimensions (CRM capabilities, perception market capabilities and
brand management capabilities) and market orientation through nominally (collection and
use of market information, develop strategic market orientation and implementation of
strategy market orientation)
Paper Methodology: defined research problem in several questions focused on nature of
effect relationship between the variables of paper, and for that a design hypothetically to
paper expresses the hypothesis of one Main and branched out by the three hypotheses
subset, but in order to ensure the validity of assumptions undergone all of multiple tests to
ensure their validity. Use the paper descriptive analytical method as a method has been
used to search and search -resolution way to get data, as the research community the
company Southern Cement new either sample was cut short on workers in two parts only
two marketing department and Processing because their experience and expertise
marketing activities more than others, as was the number of employees in department (43)
employees have been distributed the questionnaire to all of them and recovered (36) The
identification of a complete statistical analysis The data were analyzed using a
combination of statistical methods (mean, standard deviation, and the percentage and
simple and multiple regression) and extracted results using the computer program) SPSS
v.17.(
conclusion paper: Search to reach several conclusions was the most important effect of
the presence of the customer relationship management capabilities and grasp the market
in the strategy towards the market, but the capabilities of running on the brand strategy

does not affect the market orientation of the company site search application.
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