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Abstract
This research aims to the investigation of the relationship and impact among
critical success factors of the total quality management through its aspects (strategic
planning , Focusing on customer, information technology, and Continuous improvement
education ), on the religious tourist product quality , through factors such as ( reliability,
response, assurance, reincarnation & or physical evidences . The analytical approach is
adopted starting from problem specification assuming two main hypotheses; one of
them is a link hypothesis, while the other one is an impact hypothesis. A Questionnaire
form is considered as information and data source in the practical part of the research.
Seventy forms were distributed to foreign tourists of various nations and fifty-three ones
was received and ready to statistical analysis. Kendall correlation factor and the
multiple & simple regression equation are used to examine the relationship among the
research parameters. The most important Conclusion is the presence of correlation and
impact relation for the critical success factors of the total quality management on the
satisfaction of product quality in the tourist organization, and their interest and
studiousness about ( the focusing on the customer & using the IT & strategic planning
resulting in performance improvement & supporting_their motivity or motivation
towards satisfaction a quick response to customer needs, specially such promotion
needs collaborative work not an individual effort.
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Source: SU .Chen & Long .P "Study on Quality Improvement of Tourism Industry in
China----by implementing Total Quality Management” Fourth International

Conference on Computer Sciences and Convergence Information Technology(2009),
P. 1645.
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Al Jygatl adlgally Jolad) cra ay3all b old cdgll cliyg padlly claadl) e el dalull
laagilly Cinial) balis alina o Bpalaal) ciladal) casi S8 ¢ (ajd ) claagilly cbaal)
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s ) pie s Ll S s s ienn (158 Letie gl Ll i 53l 1o connal
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5 bl Al o (bl ) Gl BUES ¢ lnal
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Analysis of Total Quality Management- Critical Success Factor
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.(Zairi & Dale ,2004 :17 )
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