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Descriptive Statistics

Mean Std. Deviation N

IFO 4.0308 .52898 52

OFO 3.9154 .55497 52
OPR 3.8000 .63863 52
RIC 4.0808 .68400 52

JUS 3.9462 61116 52

REE 4.0692 .51925 52

INS 3.9346 73642 52

EMDF 3.9154 .36874 52
MWET 4.0077 51071 52
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Model Summary

Adjusted R Std. Error of

Model R|R Square Square the Estimate

1| .695° 483 450 .37862

a. Predictors: (Constant), OPR, OFO, IFO

ANOVA?®
Sum of
Model Squares df ean Square | F Sig.
1 egression | 6.421 3 2.140  |4.931 |000°
Residual 6.881 48 .143
Total 13.302 51
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a. Dependent Variable: MWET

b. Predictors: (Constant), OPR, OFO, IFO

Coefficients®

IUnstandardized Standardized

Coefficients Coefficients
Model B d. Error Beta t Sig.
1 Constant) | .831 581 1.431(.159
IFO| .287 122 297 2.360(.022
OFO| .450 114 489 3.941/.000
OPR] .068 .086 .085 .786(.436

Dependent Variable: MWET
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